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The Qur'an, as the holy book of Muslims, is not only a source of religious
teachings but also contains effective persuasive strategies to lead humans
to happiness and success both in this world and the hereafter. This study,
aims to identify and analyze the persuasive strategies used in the
Qur anic language to offer humans concepts such as mercy, forgiveness,
reward, and paradise. The research method used is Qur anic text analysis
with a focus on language strategies used in contexts similar to modern
advertising strategies. The findings show that the Qur’an uses several
persuasive strategies, including repetition, emphasis by using catchy
phrases, imagery language, and openness. First, the strategy of repetition
is used extensively in the Qur’an to emphasize important concepts such
as mercy and forgiveness. By repeating certain words or phrases, the
Qur’an creates a strong emotional effect on its readers. Secondly, the
Qur’an emphasizes important messages by using catchy and memorable,
phrases. Third, the Qur'an uses imaginative language to describe
rewards and paradise as the reward for those who believe and fear. These
images encourage readers to aspire to the attainment of the hereafter.
Fourth, the Qur'an demonstrates an openness and willingness to
dialogue with readers through verses that invite humans to ponder and
think, reflecting a persuasive approach that respects individual freedom
of thought and reasoning. The results of this study show that the Qur’dan
is not only a religious book but also a guide to life that contains effective
persuasive strategies. The application of these strategies can serve as
evidence of the Qur’an as a guide that leads humans to eternal happiness.
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INTRODUCTION

The Qur'an is the holy book of Muslims which is believed to be a direct revelation from
Allah SWT to the Prophet Muhammad The Qur'an is the holy book of Muslims which is
believed to be a direct revelation from Allah SWT to the Prophet Muhammad SAW. Its main
function is as a guide to life and a source of religious teachings that cover all aspects
of human life, both spiritual and moral. In addition to its main function as a holy book,
the Qur'an also contains effective persuasive strategies to guide humans towards
happiness and success, both in this world and in the hereafter (As-Suyuti, 2004).

Studies of language in the Qur'an have shown that the text uses a variety of
rhetorical techniques similar to modern advertising strategies. This shows that the
Qur'an not only aims to convey moral and spiritual messages, but also seeks to
influence and mobilise its readers through the use of effective and persuasive
language. The use of these techniques indicates a conscious effort to ensure that the
messages in the Qur'an are not only understood but also internalised and applied in
everyday life by Muslims (Rahman, 1980).

Advertising language is a form of communication designed to influence the
attitudes and behaviour of the audience. In modern life, advertising is widely used to
promote products, services or ideas through the use of attractive and persuasive
words. The concept of using language for persuasive purposes is not only found in the
commercial world, but also in sacred texts, such as the Qur'an. The Quran, as the holy
book of Muslims, uses various effective language strategies to convey divine messages
that serve as a guide to life for mankind.

In the Quran, there is the use of language styles that are full of rhetorical beauty
and power of persuasion. The language used in the Quran not only aims to convey
information, but also to influence the hearts and minds of its readers. This is reflected
in the various linguistic techniques used, such as the use of metaphors, analogies,
repetitions, and rhetorical questions. These techniques are designed to reinforce the
message and ensure that it is well received by the reader or listener (Haleem, 2005).
For example, repetition is used to emphasise the importance of a message, while
metaphors help convey abstract concepts in a more concrete and understandable way
(Boullata, 2000).

In addition, the language in the Quran also reflects the function of advertising in
terms of attracting attention and arousing interest. Quranic verses often begin with a
strong call or statement to attract the attention of its readers. For example, the use of
phrases such as "O people" or "O believers" aims to direct attention directly to the
intended audience. Next, the Quran arouses interest by presenting interesting stories,
parables, and analogies that are relevant to the daily lives of mankind (Sells, 1999)

Repetition, as one of the frequently used strategies, aims to emphasise important
concepts such as grace and forgiveness. Repetition of certain words or phrases not only
strengthens the reader's memory but also creates a deep emotional resonance. For
example, the phrase "Allah is Forgiving, Merciful" is often repeated to emphasise
Allah's loving and forgiving nature (Haleem, 2004). The use of catchy and memorable
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phrases is also an important strategy in the Qur'an. Phrases such as "Fortunate are
those who believe" provide positive encouragement to readers, inspiring them to do
good and believe. Imaginative language is used to vividly describe rewards and
paradise, providing a vivid and inspiring picture of the rewards of the afterlife for
those who obey (Rahman, 1980). In addition, the Qur'an also shows openness in
communicating with the reader through verses that invite people to ponder and think.
This approach reflects a respect for individual freedom of thought and reasoning,
which is an important aspect of an effective persuasive approach (Esack, 2005). This
study seeks to show that the Qur'an, through its persuasive strategies, not only
conveys religious teachings but also serves as a guide to life that helps humans achieve
happiness and success. The application of these strategies inspires readers to seek
mercy, forgiveness, reward, and the promised paradise, and directs them on the right
path in their lives (Izutsu, 2002)

The study of persuasive strategies in the Quran provides a deep insight into how
these sacred texts remain relevant and influential in modern life. This research also
shows that the principles of effective communication, such as those used in
advertising, can be found in religious texts that have existed for centuries. By
understanding these strategies, we can appreciate the power of language in the Quran
and how it is used to inspire, guide and direct human behaviour (Robinson, 2003). For
example, in moral and ethical contexts, the Quran often uses rhetorical questions to
encourage reflection and introspection. Questions such as "Do they not think?" or "Do
you not see?" encourage readers to reflect on their actions and beliefs, thus raising
spiritual and moral awareness (Ali, 2000). This technique is highly effective in creating
a deep emotional and intellectual impact, similar to the way modern advertising seeks
to influence consumers. Furthermore, research on the language of advertisements in
the Quran also opens up opportunities to develop more effective communication
methods in conveying important messages in various fields of life. For example, the
principles found in the language of the Quran can be applied in social, educational and
public communication campaigns to achieve better results in influencing and directing
audiences (Neuwirth, 2010)

Thus, this article aims to explore and analyse the language strategies of
advertisements found in the Quran, as well as understand how these strategies serve
as guidelines for human life. This approach is expected to make a significant
contribution to the study of linguistics and rhetoric, as well as enrich our
understanding of the role of language in shaping behaviour and worldview. The
research is also expected to provide new insights into how sacred texts can serve as
effective communication tools in the modern context. This study aims to identify and
analyse the persuasive strategies used in the language of the Qur'an, specifically how
these strategies help in offering concepts such as mercy, forgiveness, reward and
paradise to human beings. These concepts are central elements in Islamic teachings
that encourage individuals to lead a life of faith and piety (Izutsu, 2002).
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METHODS

The method used in this study is text analysis with a focus on language strategies
applied in contexts similar to modern advertising strategies. These include repetition,
the use of catchy and memorable phrases, imaginative language, and openness in
communication. These strategies aim to create an emotional effect, reinforce the

message, and encourage the reader to think and reflect on the teachings conveyed
(Esack, 2005).

RESULT AND DISCUSSION

This part of the discussion will highlight some key aspects related to persuasive strategies
in the Qur'an in terms of language use.

a. Repetition (at-Tikrar)

Repetition is one of the unigue language styles in the Qur'an. Many classical and modern
scholars of tafsir have paid special attention to this pattern. Among them is Imam al-Tabari. He
gave an interpretation of surah al-Mufassalah (short surahs) related to the style of repetition in
his work Tafsir Jami' al-Bayan fi Ta'wil al-Qur'an (Ath-Thabari, 2009). There is a repetition
style in 35 out of 37 letters in juz 30 with the form of repetition lafaz| and meaning. Each of
these repetition styles has a different function according to the purpose of the verse, including
as determination (Tagrir), affirmation (ta'kid) and honour (ta'zim) (Laelani & Komarudin,
2023). Contemporary scholars, Said Nursi also provides a different perspective regarding the
uslub tikrar in the Qur'an. In one of his major works, Rasail Nur, he opposes the views of
orientalists who doubt the i'jaz of the Qur'an, where they call the language of the Qur'an
confusing because of the many repetitions (Maula, 2020) These two 'alim scholars agree that
repetition in the Qur'an is not merely a variation of language, but contains magasid qur'ani,
psychological and aesthetic effects as a sign of the miracle of the Qur'an (Dimyathi dkk., 2022).
In relation to advertising language, repetition style is one of the important techniques to give
persuasive and affirmative effects on readers and anyone who interacts with the Qur'an.

b. Grammatical Repetition
Use of Hurf nida ( Ll I-J)
The letter nida is one of the linguistic elements used to call or call someone in Arabic.

In the Qur'an, the repetition of the letter nida is often found in the form of | sil (L L (O

believers), <l Ll G (O people), and 3 Wi L (O Prophet) etc. Of the total number of verses
in the Qur'an, 527 verses contain the call. (Ayat-Ayat Nida> Dalam Al-Qur’an, 2023). The
following is a sample verse with the institution of the letter nida and its function as advertising
language.

Cppiiall g @l &) %astially yially |t 15kl cll GG
"O you who have believed, seek help through patience and prayer. Indeed, Allah is with
the patient.” (QS. Al-Bagara 2: Verse 153)

3l 3 e BB 1555 )57 680 58 T 5kl 555 g (3830 (525 8618 18 T L
L Wl i (857 T
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"O Mankind, the Messenger has come to you with the truth from your Lord, so believe; it
is better for you. But if you disbelieve - then indeed, to Allah belongs whatever is in the
heavens and earth. And ever is Allah Knowing and Wise." (QS. An-Nisaa 4: Verse 170)

"O Prophet, sufficient for you is Allah and for whoever follows you of the believers.” (QS.
Al-Anfaal 8: Verse 64)

The persuasive strategy of the Qur'an with the use of hurf nida serves to attract attention
and establish a direct connection with the reader. In Wahbah Zuhaili's interpretation, the call
also shows God's closeness and caring attitude towards His servants, which is as if God is
talking directly to the object being communicated with (which in this case can refer to humans
in general, certain human groups, individual humans and creatures other than humans). In the
context of advertising, in order for a product to attract consumers, the language used must have
a psychological effect on its audience. For example, the use of the word "Hey", or "attention"
and "don't miss". This is similar to the Letter nida which also functions to give the impression
that humans heed God's command. Secondly, the use of Hurf nida also serves to establish an
emotional connection. The direct mention of humans, believers or prophets makes the called
party feel recognised and understood. The use of nida repetition in many verses also indicates
the importance of a message. This is intended as an emphasis on the value of the product or
message, so that the message of the Qur'an will be more remembered and carried out properly.
On the other hand, the use of hurf Nida in the Qur'an often inspires readers to act and reflect on
the verse conveyed. Example:

£ AT &5 @5 G Gl G ) ol ol SlEis i
"O mankind, what has deceived you concerning your Lord, the Generous, Who created
you, proportioned you, and balanced you?"(QS. Al-Infitaar 82: Verse 6-7)

In these two verses, Allah throws rhetorical questions with the harf nida device addressed
to disbelievers and believers as a warning (at-tahzir) to stay away from actions that make
disobedience to God who has created humans in perfect form..

1. Tematic Repetition

Another type of repetition that has a persuasive effect is the repetition of verses with the
same theme but presented with different or similar narratives. The term used in the Qur'an for
verses that have similarities or similarities in structure, words or themes is referred to as
mutasyabbihat (<\lliis), This term refers to verses that have similarities in form and meaning,
but sometimes these variations also lead to differences in interpretation. Mutasyabihat verses
are mostly found in the revelation of the story of the prophet and his people, the last day, heaven
and hell. (Wulandari dkk., 2023). For example, the story of Prophet Ibrahim is spread across
several suras, including: suras al-An'am: 75-79, 83-87, 161-163, al-Hijr 51-59, Ibrahim: 35-41.
Similar verses are found in surah al-Bagarah: 126 and surah Ibrahim: 35.

(75) Cral) (ha &ys80y LRl el G gila ) 3) (g A Al

"And thus did We show Abraham the realm of the heavens and the earth that he would be
among the certain [in faith]" (QS. Al-An‘aam 6: Verse 75)

(76y S Caal ¥ 08 O U (35 150 06 U3 o (Bl agle G ol
""So when the night covered him [with darkness], he saw a star. He said, "This is my
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lord.” But when it set, he said, "I like not those that disappear.” (QS. Al-An‘aam 6: Verse
76)

(77) éxdlal a 38l (e (8T (0 (Aaga A & O 81 Lald 35 138 OB 1 3 el ol ) Ll

"And when he saw the moon rising, he said, "This is my lord." But when it set, he said,
"Unless my Lord guides me, I will surely be among the people gone astray."” (QS. Al-
An'aam 6: Verse 77)

,,,,,

"And when he saw the sun rising, he said, "This is my lord; this is greater.” But when it set,
he said, "O my people, indeed | am free from what you associate with Allah." (QS. Al-

An'aam 6: Verse 78)

(79) 08 Al oo U Lo s (a1 clslaial) b 30 (g3 5 8435 )
"Indeed, | have turned my face toward He who created the heavens and the earth, inclining

toward truth, and | am not of those who associate others with Allah."
(QS. Al-An'aam 6: Verse 79)

In tafsir mafatih al-Gharib, Ar-Razi explains that the five verses above are closely related
to the process of seeking belief in monotheism. The phrase Ls\) s js repeated three times in a
row followed by the confession of (20 1% (& and ends with the realisation that what prophet
Ibrahim saw with his five senses was not the God he was looking for. Ibrahim realised that the
stars, moon and sun always disappear with the passage of time. Then, this verse is considered
as the beginning of the emergence of the concept of monotheism (Tawheed) which means God.
Where this concept was born from the contemplation of the prophet Ibrahim (Fakhruddin,

2012).

Another verse that deals with the repetition of redactions is also found in surah al-Bagarah

verses: 144, 149 and 150 about the command for Muslims to face the ka'bah when praying.

Laa_u;} ?\)Q\M\)Ludpjdﬁ L@_\mj).ml\sd.\.d}d/s gw\uﬁdgéjulmd).adﬁ
L&Gdﬂuﬂ\uj (‘G—’JUAOAS\M‘UM“—“SSH}"}‘U"JMU\J b‘)LM(sSQ \}jjﬁf.us

"We have certainly seen the turning of your face, [O Muhammad], toward the heaven,
and We will surely turn you to a giblah with which you will be pleased. So turn your face
toward al-Masjid al-Haram. And wherever you [believers] are, turn your faces toward it
[in prayer]. Indeed, those who have been given the Scripture well know that it is the truth
from their Lord. And Allah is not unaware of what they do.” (QS. Al-Bagara 2: Verse

144)

Grslard G Jing A L5285 (e SIS 5= ATl aasall Sl 8lg2 5 058 @ s Be

"So from wherever you go out [for prayer, O Muhammad] turn your face toward al-
Masjid al-Haram, and indeed, it is the truth from your Lord. And Allah is not unaware of

what you do." (QS. Al-Bagara 2: Verse 149)
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"And from wherever you go out [for prayer], turn your face toward al-Masjid al-Haram.
And wherever you [believers] may be, turn your faces toward it in order that the people
will not have any argument against you, except for those of them who commit wrong; so
don't fear them fear Me . And [it is] so | may complete My favor upon you and that you
may be guided.” (QS. Al-Bagara 2: Verse 150)

In the three verses above, the imperative phrase o) 53l aalall Sl $ea 5 U35 s repeated
three times. All three contain commands for the prophet Muhammad, which also applies to all
Muslims, to face the Kaaba when praying. Previously, the Qibla of Muslims had been at al-
Ags}a mosque in Palestine for seventeen months (Al Qurtubi, 1993). With almost the same
wording, this repetition emphasises the command to face the Qibla when praying even if the
prophet or Muslims are not near the Kaaba. In the book Durrat al-Tanzil wa Ghurrat al-Ta'wil
fi al-Qur'an, al-Iskafi explains the difference in each of these repetitions..

The first verse (al-Bagarah:144) is addressed to the prophet Muhammad and Muslims
who are inside the al-Haram mosque so that when praying the Qibla remains fixed on the ka'bah.
The second verse (al-Bagarah:149) instructs anyone who is outside the al-Haram mosque, but
still in the Haram area or the city of Mecca al-Mukarramah to face the al-Haram mosque when
praying. And, the third verse (al-Bagarah: 150) is a form of rukhsah (convenience) given by
Allah to His servants who are outside the city of Mecca in all parts of the world to pray towards
the Haram Area or the city of Mecca. It can be concluded from this interpretation that if a person
prays in the Masjid al-Haram area, he must face exactly to the position of the ka'bah. Then, if
someone prays in the Haram area or Mecca, such as in Muzdalifah then facing the al-Haram
mosque is sufficient. Likewise, Muslims who are far from Mecca such as Southeast Asia,
Europe or Africa, then by facing the direction of the city of Mecca, their prayers are said to be
valid even though they do not always point exactly to the ka'bah (al-Askafi, 1995).

The repetition of the Qur'anic verse as the language of advertising can have a significant
impact on Muslims who want to reflect on it. Repeated verses of the Qur'an have a persuasive
effect to strengthen the soul and pay special attention to the message conveyed by the Qur'an.
The stories of the prophets presented with various variations are expected to motivate readers
to take positive actions in accordance with God's demands by following the good examples set
by the prophets. The repetition of verses with similar wording emphasises that the command
should be carried out.

c¢. Emphasis by using catchy phrases

The Quran as a guide for Muslims does not only describe the problems experienced by
humans. More than that, the Quran comes to offer solutions to humans for the problems
experienced, so that humans are able to find their true selves to get closer to their God (Hakim
& Syaputra, 2020). In offering its solutions, the Quran often uses beautiful phrases that are easy
to understand and effective in attracting its readers. The use of catchy phrases in the Quran
serves an important purpose. Firstly, these phrases are designed to attract the attention and stir
the emotions of the reader. The beauty of the language and the depth of meaning in the Quran
can help the reader become more involved in understanding the messages contained therein,
thereby enhancing memory and strengthening the sense of obedience and faith. Secondly, these
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catchy phrases also aim to encourage and inspire the reader. The promises of paradise and
mercy for those who obey carry a strong motivational message, encouraging Muslims to
continue to do good, obey Allah, and live a life in accordance with religious teachings. Thus,
the Quran is not only a holy book, but also a source of inspiration and guidance that guides
Muslims towards a better life. Among the use of interesting phrases is found in Surah al Shaff
verse 10.

ol e (3 s ons e &0 O skl il gl

O you who believe, shall I show you a trade that will save you from a painful punishment?

In this verse Allah uses the language of targhib (motivation) and tasywiq (surprise) in the
form of the phrase eSh\ Ja, The use of uslub targhib in the Quran has various purposes. One of
them is to encourage and move the human heart to want to do good things, especially what is
offered by the Qur'an. Because human behaviour is strongly influenced by motivation and
desire in doing a particular activity (W.A. dkk., 2017). The motivation is described by Allah
SWT as if he is offering people a trade that can avoid the torment of hellfire. Ratib al Nabulsi
explains in his book that trade is a representation of profit and happiness (al Nabulsi, 2019).
Meanwhile, the trade referred to as contained in the next verse is Faith in Allah and His
Messenger, and jihad in the way of Allah with wealth and body and soul.

Not only that, sometimes the Qur'an also shows its beautiful language through a language style
that motivates its servants to repent. We can find this in Surah Az Zumar 53.

S50 5 AL G S0 d (P 25 B 1R Y agul e 138500 380 i) (8

&3l
Say (Prophet Muhammad), "O My servants who transgress (by wronging) themselves, do
not despair of the mercy of Allah. Verily, Allah forgives the sins of all.663) Verily, He is
the Forgiving, the Merciful.

There is a uslub al iltifat al mu jami where Allah does not mention the munada udﬂ‘ Ll

i siale or Wil ‘-e—'h as commonly used in other verses. But Allah replaced it with the title (s2be
(my servant) which was also used in the previous verse in the same surah. According to Wahbah
Zuhaili, the change in the use of the word is an honour to man for the great opportunity to repent
(Zuhaili, 2003) Thls strategy of |nV|t|ng people to repentance is reinforced by the next sentence
Gien G301 580 A S 4635 (e 135S Y which gives so much hope for repentance.
This positive reaction can provide relief for a servant who has already sinned and motivate and
encourage them to always strive for the mercy that Allah has promised (Mamlu’ah, 2019). Even
Ash-Shukani explained in his interpretation that this verse is a verse that contains the greatest
hope for humans, because of the guarantee that Allah SWT will forgive all forms of sin. This
gives confidence to humans, especially those who commit sins and sins that the opportunity to
repent and get mercy will always be open to anyone. In addition, interesting language like this
is also used in other verses. For example, &5 8 &l &aa )y () is used to emphasise that Allah's
mercy is very close to His servants who do good. This is contained in surah al A'raf verse 56:

Gl (3 4 8 ity ) Taala s 3883633 LSl 385 (31 (3 15 ¥ 5
Do not corrupt the earth after it has been well-ordered. Pray to Him with fear and hope.
Verily, the mercy of Allah is very near to those who do good.
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After commanding people to always pray with fear and hope, Allah asserts that His mercy
will be near to those who do good. This gives the idea that if a servant wants mercy from his
Lord, then he should do a lot of good. The use of this interesting language is similar to the
context of advertisements in the modern era which uses a lot of language that is closer to
customers such as "bro™ "kak™ and so on. This is intended to provide comfort to customers in
choosing the product. Also, advertising language styles such as "don't worry", "there we are™,
and "we have a solution™ are widely used on various media platforms. This attractive language
plays an important role as the main trigger in attracting consumer attention and influencing
potential customer decisions. Moreover, the Qur'an, which came before the era of modern
advertising, has used persuasive language to inspire people to do good, and get mercy and
forgiveness from God. The Qur'an implicitly suggests to humans with indirect sentences
(Astuti, 2017) or directly Allah offers His reward and forgiveness to mankind as a guide to life
for the entire universe (Safliana, 2020).

d. Language Imagery

The general definition of imagery is language that can create imagination in the mind of
the reader or listener. Imagery is visual symbolism or figurative language that evokes a mental
image or other kinds of sense impressions (Bouchrika, 2022). In Arabic literature, figurative
language is known as majaz, one of which is parable or tasybih. Figurative language plays an
important role in an advertisement, namely creating and giving a unique impression of the
product with images that can be reached by consumers. In the Qur'an, Allah often visualises
heaven, hell, mercy, reward and so on by comparing what is on earth to create appeals and
clarity so that the message contained can be reached by the limited human mind. In addition,
the orientation of life after the world can be given more attention. Here are some verses of the
Qur'an that contain persuasive strategies with the use of figurative language.

1. The image of heaven

58 e ke )8 35 L= a1 4323 e (5 )33 s agd O il Ve )l 525
OsAA b 2 555 53kt 1531 L gl 5™14gae 4y ) 157008 (e W3 o2l 13 1087 635

"And give good tidings to those who believe and do righteous deeds that they will have
gardens [in Paradise] beneath which rivers flow. Whenever they are provided with a
provision of fruit therefrom, they will say, "This is what we were provided with before.” And
it is given to them in likeness. And they will have therein purified spouses, and they will abide
therein eternally.” (QS. Al-Bagara 2: Verse 25)

Saiall Eiae (o i1 G Ll el e 43505 3800 (e 358 ) e s

"And hasten to forgiveness from your Lord and a garden as wide as the heavens and
earth, prepared for the righteous” (QS. Aal-i-Imraan 3: Verse 133)

dﬁjﬁéuu@w@wu@wuk.u&%ﬁuﬂj
u\A‘k’}e@Jﬁuﬁ‘u@—mhé‘ehﬂ‘@ﬁ—wm“»é‘umt—'ﬁue—ﬁ‘
ol s 25 ylad i) Lo usi

"And below them both [in excellence] are two [other] gardens. Dark green [in color/. In
both of them are two springs, spouting. In both of them are fruit and palm trees and
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pomegranates. In them are good and beautiful women. Fair ones reserved in pavilions.
Untouched before them by man or jinni. Reclining on green cushions and beautiful fine
carpets”. (Ar-Rahman 62, 64, 68, 70, 72, 74, 76)

Allah says in the three verses above, that Paradise is a house of eternal pleasure reserved
for believers and righteous deeds. To obtain it, one must have faith coupled with obedience.
The Qur'an describes the pleasures of heaven as unlimited and the sustenance in it as
uninterrupted. Through these verses, Allah intends to approach the human mind about the
paradise that has been prepared for anyone who obeys Him. The description of the character of
heaven is juxtaposed with the vastness of heaven and earth, flowing rivers, filled with angels,
green and soothing gardens. All of these are comparable representations of the comfort of life
in the world. This analogy is due to the human mind that is always related and dependent on
material things. In fact, it could be that the pleasures of heaven are more than what humans can
imagine. With these images, the teachings of the Qur'an that call to goodness are expected to
be more attractive in human views.

e. Description of hell

L@_‘\/\em‘ﬁ\éscﬂm‘;d\\’aqud\m\)h'lw\udba\u}OML;J\UJUM)S
odmy?@_\l.c

"No! He will surely be thrown into the Crusher. It is the fire of Allah, [eternally] fueled,
Which mounts directed at the hearts. Indeed, Hellfire will be closed down upon them. QS.
Al-Humazah (104:4-9)

I 5 B i 108 2AUI A A a I 155 2galial o WL 152 5adll ()

Lsa 1550 YA

"Indeed, those who disbelieve in Our verses- We will drive them into a Fire. Every time their

skins are roasted through We will replace them with other skins so they may taste the
punisgment. Indeed, Allah is a ever exalted in Might and Wise.” (QS An-Nisa 4: 56)

Sl Lgada A &) 1506% A0 8855 L 51 oWl e il 1 il 3 4551 Coazal HAI Coazal EE

G ST
"And the companions of the Fire will call to the companions of Paradise, "Pour upon us some
water or from whatever Allah has provided you." They will say, "Indeed, Allah has forbidden
them both to the disbelievers.” (QS. Al-A'raaf 7: Verse 50)
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"Is the description of Paradise, which the righteous are promised, wherein are rivers of water
unaltered, rivers of milk the taste of which never changes, rivers of wine delicious to those who
drink, and rivers of purified honey, in which they will have from all [kinds of] fruits and
forgiveness from their Lord, like [that of] those who abide eternally in the Fire and are given
to drink scalding water that will sever their intestines?" QS. Muhammad 47: Verse 15)
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"And the companions of the left - what are the companions of the left?, [They will be] in
scorching fire and scalding water. And a shade of black smoke, neither cool nor
beneficial. Indeed they were, before that, indulging in affluence. "And they used to persist
in the great violation, and our forefathers [as well]. And they used to say, "When we die
and become dust and bones, are we indeed to be resurrected? Say, [O Muhammad],
"Indeed, the former and the latter peoples. Are to be gathered together for the appointment
of a known Day. And filling with it your bellies. And drinking on top of it from scalding
water. And will drink as the drinking of thirsty camels. That is their accommodation on
the Day of Recompense.” (Al-Wagiah: 42-54)

So powerful is Allah's description of hell in the Qur'an. In the context of advertising, hell
is indeed a contradiction if categorised in the product offered. However, the existence of a clear
description of hell serves as a warning and lesson, that humans as servants must avoid actions
that can lead them to eternal suffering. The arrival of the image of hell is to teach the
consequences of disobedience and ungodliness. It is also a persuasive strategy to motivate good
deeds and emphasise God's justice that all humans will be rewarded according to what they do
in this world. Hell is the place of return for anyone who rejects the truth and commits evil. As
a guide to life, the Qur'an emphasises and constantly reminds that the life of the world is
temporary and the real eternity is the hereafter.

f. Overview of rewards

The existence of verses about reward in the Qur'an uses language that is suggestive and
alluring. That the good that humans do will be rewarded many times over as long as it is
intended only to expect His pleasure. The abstract reward is then visualised one of them with
a fertile garden containing abundant plants. This makes the value of reward as a panorama of
events presented with a more real and concrete concept. The reward is used as an incentive to
motivate Muslims to always do good. Rewards are also not always material but also spiritual
in the form of happiness and peace in the world. This strategy is effective in giving hope and a
clear goal for a better life. Some of the verses that describe rewards as a reward for goodness
in the Qur'an include:
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“And the example of those who spend their wealth seeking means to the approval of Allah
and assuring [reward for] themselves is like a garden on high ground which is hit by a
downpour - so it yields its fruits in double. And [even] if it is not hit by a downpour, then a
drizzle [is sufficient]. And Allah, of what you do, is Seeing." (QS. Al-Bagara 2: Verse 265)
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"The example of those who spend their wealth in the way of Allah is like a seed [of grain]
which grows seven spikes; in each spike is a hundred grains. And Allah multiplies [His
reward] for whom He wills. And Allah is all-Encompassing and Knowing." (QS. Al-Bagara
2: Verse 261)
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"Every soul will taste death, and you will only be given your [full] compensation on the

Day of Resurrection. So he who is drawn away from the Fire and admitted to Paradise has

attained [his desire]. And what is the life of this world except the enjoyment of delusion."

(QS. Aal-i-Imraan 3: Verse 185)

All the verses about rewards above are an illustration that all good and bad things will be

rewarded. The ultimate reward for goodness is being allowed to meet the creator in a state that
is blessed and placed in the best resting place, namely heaven.

g. Openness

Two key principles in advertising are that it is relevant and able to achieve the company's
objectives (Behravan dkk., 2012). That the offer must be free from all elements of fraud and
able to benefit both parties (producers and consumers). To realise this, it must be in a wise way.
Ali Shafiqg suggests specific guidelines for Islamic advertising, including: truth in advertising,
fulfilment of promises, disclosure of defects, prising the product, and promulgating good
practices (Shafiq, 2018). These rules are a reflection of the Qur'anic verses associated with
Islamic business communication. Contrary to the above rules, there is the concept of ‘coercive-
marketing', which is influencing consumer purchasing decisions by force or coercion. This
method is of course strictly prohibited, as it contradicts social agreements and harms consumers.
Therefore, the principle of moderation must be applied. Moderation is the attitude of avoiding
extreme behaviour and tending to choose the middle way (KBBI, 2022). The main
characteristics of a moderate attitude are not coercive and open to dialogue. In the Qur'an the
recommendation to be moderate is contained in many verses, one of which is surah al-Bagarah
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“And thus we have made you a just community that you will be witnesses over the people
and the Messenger will be a witness over you. (QS. Al-Bagara 2: Verse 143)

The word wasatan in the above verse according to Imam Al-Tabari means the middle.
This means that this verse was revealed as Allah's command to Muslims to be a just and
balanced community in living life (Ath-Thabari, 2022). This balance includes balance in
worship, namely by fulfilling religious obligations such as prayer, zakat and fasting. Second,
balance in social interaction, namely by respecting the rights of others, being fair and tolerant
and not hurting both fellow Muslims and non-Muslims. Third, balanced thinking includes
avoiding all forms of extremism in religious, political and social perspectives. Avoiding
unfounded extreme thinking can be a shield to avoid harm to oneself and the benefit of many
people.

The Qur'an, as the subject by which God governs mankind, offers freedom of choice
towards good and bad. These choices each have consequences. This is part of Allah's persuasive
strategy to invite humans to live in faith and obedience without coercion. The language in the
Qur'an that represents this openness strategy is found in the following verses.
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"There shall be no compulsion in [acceptance of] the religion. The right course has become
clear from the wrong. So whoever disbelieves in Taghut and believes in Allah has grasped
the most trustworthy handhold with no break in it. And Allah is Hearing and Knowing."
(QS. Al-Bagara 2: Verse 256)

This verse confirms that every individual has the freedom to embrace a religion other than
Islam. This choice will certainly affect the course of human life. The Qur'an has done its best
to provide guidance and evidence of the truth, so even if one chooses not to follow Islam, there
are consequences for every choice.
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"And say, "The truth is from your Lord, so whoever wills - let him believe; and whoever
wills - let him disbelieve.” Indeed, We have prepared for the wrongdoers a fire whose walls
will surround them. And if they call for relief, they will be relieved with water like murky

oil, which scalds [their] faces. Wretched is the drink, and evil is the resting place.” (QS.
Al-Kahf 18: Verse 29)

Similar to the previous verse, the choice to believe or not is an individual right. Such
choices are always accompanied by responsibilities and consequences.

b‘)‘)\}‘)‘).:‘)!} \.@.ﬂ;‘)}\wﬂ_ﬁdsuu&‘)I} ':jsgsudSuJ}A}bJGu\m\}c\dﬂ

”w}

GBS 438 235 Ly a8 a&as 52 255 N85 5 5 DAT 553

"Say, "Is it other than Allah I should desire as a lord while He is the Lord of all things?
And every soul earns not [blame] except against itself, and no bearer of burdens will bear
the burden of another. Then to your Lord is your return, and He will inform you
concerning that over which you used to differ.” (QS. Al-An'aam 6: Verse 164)
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"Say, "O mankind, the truth has come to you from your Lord, so whoever is guided is only
guided for [the benefit of] his soul, and whoever goes astray only goes astray [in
violation] against it. And | am not over you a manager.” (QS. Yunus 10: Verse 108)

As a guide to life, the Qur'an invites humans to live a meaningful life based on religious,
moral and ethical values. In addition to a moderate attitude by giving freedom of choice, the
Qur'an is also very open to dialogue and encourages humans to think, contemplate reasoning
through His verses. Allah swt revealed the Quran to the prophet Muhammad PBUH as a
saviour, so it is appropriate for us as humans to try to uncover these messages. Openness as a
persuasive strategy of the Qur'an is contained in many verses characterised by the command
"that you think™ as mentioned in the following verses.
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"Would one of you like to have a garden of palm trees and grapevines underneath which
rivers flow in which he has from every fruit? But he is afflicted with old age and has weak
offspring, and it is hit by a whirlwind containing fire and is burned. Thus does Allah make
clear to you [His] verses that you might give thought.” (QS. Al-Bagara 2: Verse 266)
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"Indeed, in the creation of the heavens and the earth and the alternation of the night and
the day are signs for those of understanding. Who remember Allah while standing or sitting
or [lying] on their sides and give thought to the creation of the heavens and the earth,
[saying], "Our Lord, You did not create this aimlessly; exalted are You [above such a
thing]; then protect us from the punishment of the Fire." (QS. Aal-i-Imraan 3: Verse 190-
191)
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"Indeed, in the creation of the heavens and earth, and the alternation of the night and the
day, and the [great] ships which sail through the sea with that which benefits people, and
what Allah has sent down from the heavens of rain, giving life thereby to the earth after its
lifelessness and dispersing therein every [kind of] moving creature, and [His] directing of
the winds and the clouds controlled between the heaven and the earth are signs for a people
who use reason.” (QS. Al-Bagara 2: Verse 164)
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"If We had sent down this Qur'an upon a mountain, you would have seen it humbled and
coming apart from fear of Allah. And these examples We present to the people that perhaps
they will give thought." (QS. Al-Hashr 59: Verse 21)

The estuary of the verses of the command to think has a deep purpose, including: to
increase faith. Based on Surah Al Imran verses 190-191, humans are invited to contemplate the
signs of Allah's power that exist in humans and the universe. How natural phenomena occur,
about the creation of the earth, the circulation of the moon and the sun. By thinking, humans
can then recognise the greatness of Allah. The command to think also encourages humans to
always develop intelligence and knowledge. The wisdom of life and good knowledge can bring
benefits to the life of the world and the hereafter, as is also stated in Surah al-Mulk verses 3-4.
Furthermore, the human mind that is utilised to think can lead him to distinguish between right
and wrong, good and bad, guidance and misguidance. Thus, based on knowledge and reasoning
humans will be far from ignorance and misguidance. As well as the command to think which
is implied in the story of the prophets as in Surah Yusuf verse 11
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That is, humans are invited and asked to understand and take lessons from the stories of

previous people. The lessons learnt can help people to face the trials and challenges of life more

wisely and patiently. These verses are expected to strengthen the heart and personality of every
Muslim.

CONCLUSION

Based on the results of the exploration and analysis of advertising language strategies
used in the Qur'an, this study shows that there are variations in the use of language as a
persuasive strategy to influence people. The main goal is that the Quran is truly realised as a
guide to life through closer language terms. Firstly, repetition (at tikrar) by repeating certain
words or phrases such as using uslub nida and repetition of similar verses (mutasyabihat an
nuzum). Secondly, it emphasises important messages by using interesting phrases and
sentences. Third, the Qur'an visualises abstract things with more concrete language and
compares them with materials on earth. Fourth, the Qur'an shows an attitude of openness and
willingness to dialogue with humans through moderate attitudes and the use of verses
containing commands to think. The results of this study show that there is a connection between
the language of the Qur'an and modern advertising in influencing readers and or audiences.
Both utilise language variations and emphasise positive values to achieve their goals. With this
research, it is hoped that there will be further research that expands the discussion in more detail
on each strategy.
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